
ad campaigns



Facebook Ad campaign
Format: Facebook Feed (1:1 ratio 1440x1440)
Target Audience: Women age 18-60, Athletic
Duration: February 2030-April 2030
Frequency: Ad push every Saturday during peak screen hours, increasing during the 
second half of February to daily ad push at midday and then back to every Saturday in 
March.

 Goal: 4000+ clicks to the website per day. +4% increase in online sales from this link, by 
the end of February.

Target points:
-Mars Winter Olympics Sponsor
-New Collection
-Breathable fabric

Blurb: Aphromighty is proud to be the official Team Mars sponsor of the 2030 winter 
Olympics and want to share our Mighty with you! Check out our NEW MIGHTY athletic 
collection, featuring our classic absorbant Marsrino Wool and Breathable stretch fabric. 
Are YOU ready to find your Mighty?



Instagram Feed Ad campaign
Format: Instagram feed (1080x1350)
Target Audience: Girls and Women age 12-35, Athletic
Duration: January 2030
Frequency: Repost Once a week until last week of January, with a daily repost 

 Goal: 50000+ Votes, 2% follower increase

Target points:
-Vote in the Instagram Story
-New Colors
-Meet and Greet with Marsha Dale

Blurb: Vote for your favorite NEW MIGHTY COLOR and win a chance for a meet and 
greet with Speed Skating Olympian Marsh Dale



Instagram Story Ad campaign
Format: Instagram Story
Target Audience: Girls and Women age 12-35, Athletic
Duration: January 2030
Frequency: Repost Once a week until last week of January, with a daily repost 

 Goal: 50000+ Votes, 2% follower increase

Target points:
-Vote for the best color
-Enter to win meet and greet

Blurb: Which MIGHTY Color empowers you? Thanks! Don’t forget to click here to Enter 
and win a chance to Meet Olympian Marsha Dale! (Link to webpage)

 Don’t forget to 

click here to Enter 

and win a chance 

to Meet Olympian 

Marsha Dale! 


